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Abalanced trade relationship with Germany
and international competitiveness for Romania

From Satu Mare to Craiova, from Timisoara to lasi and Constanta -
German companies are shaping Romania’s future

A driving force in employment and regional development

Investments in research and development (R&D) make both Romania
and Germany more competitive in the global market place

German companies bridge the gap between industry and academia
and contribute to excellence in research and application in Romania

Tourism from Germany supports local businesses and sustainable
growth in Romania

German companies take responsibility for Romania’s future

Qualified personnel is essential,
and dual vocational education is key
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Sebastian Metz
General Manager & Board Member AHK
Romania

Doamnelor si domnilor,

Relatiile economice dintre Germania si Romania se bazeaza pe incredere si
continuitate. Germania nu este doar cel mai important partener comercial al
Romaniei si principalul investitor strain, ci si un aliat pe termen lung, un parte-
ner strategic in cadrul Uniunii Europene. Acest parteneriat se bazeaza pe valori
comune. Este o relatie construita in timp, fundamentata pe stabilitate, predictibi-
litate si pe complementaritatea economici a industriilor celor doud téri. In 2024
schimburile comerciale bilaterale au depasit 42,5 miliarde EUR. Aceste rezultate
reflectd profunzimea cooperarii economice si rolul central pe care Germania il
joacd in economia romaneasca.

Brosura de fatd isi propune sa evidentieze contributia semnificativa a compa-
niilor germane active pe piata roméaneasca, atat din perspectivd economicd,
tehnologici si sociald. In prezent, peste 10.000 de companii cu capital german
sunt active in Romania, avand un impact major asupra bugetului de stat prin
taxele si impozitele platite, dar si prin crearea a sute de mii de locuri de munca
in diverse domenii de activitate.

Companiile germane nu privesc Roméania doar prin prisma rezultatelor financi-
are pe termen scurt. Ele adopta o abordare pe termen lung, investind constant
in oameni, in competente si in comunitatile locale. Prin programe de formare
profesionala, transfer de know-how, inovatie si aplicarea unor standarde ridicate
nesti si la dezvoltarea unui mediu de afaceri modern, responsabil si sustenabil.
Beneficiile acestor investitii nu se reflecta doar la nivel macroeconomic, ci ajung
direct la cetateni, prin salarii mai bune, stabilitate, siguranta si oportunitati pro-
fesionale pe termen lung. Fie ca este vorba despre industrie si productie, retail,
turism, agricultura, servicii sau tehnologie, companiile germane sunt prezente
in numeroase regiuni ale tarii, sprijinind dezvoltarea echilibrata a Romaniei.
Prin investitiile realizate, ele creeaza plusvaloare, stimuleaza prosperitatea si
consolideaza pozitia Romaniei ca partener economic de incredere in Europa.

In vremuri marcate de incertitudine, cAnd parteneriatele de lunga durati, bazate
pe incredere si succes economic, sunt puse sub semnul intrebarii, brosura de
fata isi propune si evidentieze realizarile si succesele, precum si evolutiile pozi-
tive pentru oameni si companii, si sa le acorde recunoasterea pe care o merita.
Aceasta publicatie nu are scopul de a fi un motiv de pauza, ci mai degraba un
motiv de a continua sa mergem inainte.

Multumim Ambasadei Germaniei la Bucuresti pentru excelenta colaborare in
realizarea acestei publicatii. Lectura placuta!
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Angela Ganninger
Ambasadoarea Republicii Federale
Germania la Bucuresti

Doamnelor si domnilor,

In numele Ambasadei Germaniei la Bucuresti, am plicerea si v urez bun venit
pe paginile acestei publicatii. Acest document este rezultatul unei cooperari
stranse si bazate pe incredere cu Camera de Comert si Industrie Roméano-
Germana si cu numeroase companii din tara, precum si un semn al angajamen-
tului nostru comun de a consolida relatiile economice roméno-germane.

Relatiile dintre Germania si Roménia se caracterizeaza printr-o lunga traditie de
prietenie si cooperare. Aceste relatii s-au intensificat in ultimii ani si s-au trans-
format Intr-un parteneriat dinamic care se reflectd in toate domeniile economiei.

La Ambasada Germaniei la Bucuresti si la consulatele Germaniei de la Sibiu si
Timisoara, intdlnim numeroase exemple care arata cum companiile din ambele
tari pot beneficia in mod reciproc, pot implementa proiecte inovatoare si pot
obtine succesul comun.

Cu toate acestea, multe dintre aceste povesti de succes raman in mare parte
necunoscute publicului larg. Aceastd publicatie 1si propune sa puna in lumina
amploarea si profunzimea acestei colaborari, dincolo de cifre si statistici legate
de investitii, pentru a prezenta reteaua complexa de parteneriate, schimburi
tehnologice si inovarea prin colaborare.

In cadrul celor zece capitole vom explora aspecte precum cresterea integrarii
furnizorilor romani in lanturile valorice germane, parteneriatele intense intre
companii si universitatile roménesti, precum si angajamentul fatd de formarea
si perfectionarea profesionala a lucratorilor calificati - toate contribuind la un
parteneriat economic dinamic si durabil.

Suntem convinsi ca relatiile economice romano-germane vor continua sa se dez-
volte 1n viitor. Romania ofera un mediu de investitii atractiv, lucratori calificati si
o locatie strategica in Europa. Germania este un partener comercial important
pentru companiile romanesti si un partener de incredere pentru Romania.

Aceasta publicatie isi propune si ofere un nou impuls, s promoveze dialogul
intre companiile din ambele tari si sa pregateasca terenul pentru o cooperare
durabila si de succes . Ea serveste drept ghid pentru oricine doreste sa profite de
oportunitatile oferite de relatiile economice romane-germane si sa contribuie la
dezvoltarea lor ulterioara.

Speram ca aceastd publicatie va va fi de folos si va dorim mult succes in activita-
tile dumneavoastra comerciale din Romania si Germania.
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Sebastian Metz
General Manager & Board
Member AHK Romania

Ladies and Gentlemen,

Economic relations between Germany and Romania are built on trustful
partnership and coherent continuity. Germany is not only Romania’s most
important trading partner and its leading foreign investor, but it is also a long-
term strategic partner within the European Union. This relationship is based on
common values. It’s a relationship developed over time, grounded in stability,
predictability and the economic complementarity of the two countries’ industries.
In 2024, bilateral trade exceeded EUR 42.5 billion. These results reflect the depth
of economic cooperation and the central role Germany plays in the Romanian
economy.

This brochure aims to highlight the significant contribution of the German
companies active on the Romanian market, from an economic, technological and
a social perspective. Currently, more than 10,000 companies with German capital
operate in Romania, having a major impact on the state budget through the taxes
and duties they pay, as well as by creating hundreds of thousands of jobs across
various sectors of activity.

German companies do not view Romania solely through the lens of short-term
financial results. They adopt a long-term approach, investing consistently in
people, skills and local communities. Through vocational training programs,
know-how transfer, innovation and the application of high-quality standards,
these companies contribute to increasing the competitiveness of the Romanian
economy and to the development of a modern, responsible, and sustainable
business environment. The benefits of these investments are reflected not only
at the macroeconomic level, but also reach citizens directly through better wages,
stability, security and long-term career opportunities.

Whether in industry and manufacturing, retail, tourism, agriculture, services
or technology, German companies are present in numerous regions across the
country, supporting Romania’s balanced development. Through their investments,
they create added value, stimulate prosperity, and strengthen Romania’s position
as a reliable economic partner in Europe.

In times of uncertainty, when long standing trustful and economic successfully
partnerships are being questioned, this publication aims to highlight achievements
and successes, as well as the positive developments for people and businesses, and
to give them the recognition they deserve. This publication is not meant to be a
reason to pause, but rather to strengthen the motivation to keep moving forward.

We would like to thank the German Embassy in Bucharest for the excellent
cooperation in producing this publication. Enjoy reading!
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Angela Ganninger
Ambassador of the Federal Republic of
Germany to Bucharest

Ladies and Gentlemen,

On behalf of the German Embassy in Bucharest, I am delighted to welcome you
as a reader of this publication. This document is the result of close and trusting
cooperation with the Romanian-German Chamber of Commerce and Industry and
many companies in the country, and a sign of our joint commitment to strengthen-
ing German-Romanian economic relations.

Relations between Germany and Romania are characterized by a long tradition of
friendship and cooperation. These relations have intensified in recent years and
developed into a dynamic partnership that is reflected in all areas of the economy.

At the German Embassy in Bucharest and the German consulates in Sibiu and
Timisoara, we encounter many examples that show how companies from both
countries can benefit from each other, implement innovative projects, and achieve
joint success.

However, many of these success stories remain largely unknown to the wider
public. This publication aims to shed light on the breadth and depth of this collab-
oration, moving beyond headline investments to showcase the intricate network of
partnerships, technological exchanges, and shared innovation.

In ten chapters, we will explore aspects such as the increasing integration of
Romanian suppliers into German value chains, the intensive partnerships between
companies and Romanian universities, as well as the commitment to the training
and further education of skilled workers - all contributing to a vibrant and endur-
ing economic partnership.

We are convinced that German-Romanian economic relations will continue to
grow in the future. Romania offers an attractive investment environment, skilled
workers, and a strategic location in Europe. Germany is an important trading part-
ner for Romanian companies and a reliable partner for Romania.

This document aims to provide new impetus, promote dialogue between com-
panies from both countries and pave the way for successful and sustainable
cooperation. It serves as a guide for anyone who wishes to take advantage of the
opportunities offered by German-Romanian economic relations and contribute to
their further development.

We hope you find this publication informative and wish you every success in your
business activities in Romania and Germany.
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Investitii directe germane in Romania*

German direct investment in Romania*
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*Valorile pentru stocul de capital (investitii acumulate) pana in 2018 inclusiv se bazeaza pe principiul investitorului direct. Valorile incepand
cu 2019 se bazeaza pe principiul investitorului final.

*Values for the capital stock up to and including 2018 are based on the immediate investor principle. Values from 2019 onwards are based
on the ultimate investor principle.

Sursa: Banca Nationald a Romaniei / Source: Romanian Central Bank [BNR]
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Investitii care schimba vieti - Povestea unui parteneriat de

Incredere

Investitiile sunt motorul unei economii dinamice. Cand vorbim despre investitii, nu ne referim doar la bani sau la fabrici. Vorbim
despre oameni, comunitati si despre convingerea ca impreuna putem construi un viitor mai bun. Companiile germane nu au venit in
Romania doar pentru cifre - au venit cu un angajament pe termen lung, cu dorinta de a crea oportunitati si de a aduce inovatie.

Prezenta constanta a companiilor germane in Romania vor-
beste de la sine. De zeci de ani, Germania este cel mai impor-
tant investitor strdin din Roméania. Doar 1n 2023, investitiile
directe germane au ajuns la 682 milioane EUR, iar totalul de-
paseste 17 miliarde EUR. Ce inseamna asta pentru Roméania?
Fabrici moderne, locuri de munca bine platite si sansa ca
Romania sa fie parte din lanturile globale de productie.

Aceste investitii contribuie la dezvoltarea unor facilitati
de productie moderne in intreaga tara, in industrii strate-
gice precum cea auto, electronica sau aerospatiala. Este
cazul companiilor Continental, Bosch, ebm-papst, Airbus
Aerostructures sau Star Assembly care opereaza capacitati
de productie avansate pentru componente de mare valoare
pentru pietele globale. Astfel de facilitati exporta productia
in intreaga lume.

»La ebm-papst investim nu numai in productie, ci siin cer-
cetare si dezvoltare in Romdnia - si pentru asta avem nevoie de
un cadru stabil si parteneriate autentice intre mediul de afaceri si
guvern. Vedem un potential mare in dezvoltarea talentelor cali-
ficate si a modelelor de educatie duald pentru a forma impreund
fortd de munca pentru pentru viitor.”

Harald Klaiber - CFO, ebm-papst Group

Intre 1990 si 2025, peste 43% din investitiile germane au fost
directionate catre sectorul de productie, contribuind la mo-
dernizarea si dezvoltarea industriei romanesti.
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Investments that change lives - The story of a trusted partnership

Investment is a driving force behind any dynamic economy. It is not just about funding or factories, it is about people, communities,
and the belief that we can build a better future together. German companies did not come to Romania just for the numbers - they
came with a long-term commitment, with the desire to create opportunities and bring innovation.

The long-standing presence of German companies in Romania
speaks for itself. Over the past decades, Germany has become
Romania’s most important foreign investor. In 2023 alone,
German direct investment inflows totaled €682 million EUR,
bringing the total investment stock to €17.1 billion EUR, more
than any other foreign investor. What does this mean for
Romania? Modern factories, well-paid jobs, and the opportu-
nity for Romania to be part of global production chains.

These investments are leading to the development of modern
production facilities across Romania, in strategic industries
like automotive, electronics, and aerospace. Notable examples
include Continental, Bosch, ebm-papst, Airbus Aerostructures,
Star Assembly, which operate advanced manufacturing plants
producing high-value components for global markets. Such
facilities export the entirety of their production worldwide.

“At ebm-papst, we are investing not only in production
but also in research and development in Romania - and for that,
we need stable frameworks and genuine partnerships between
business and government. We see great potential in developing
skilled talent and dual education models to build a sustainable
pipeline together.”

Harald Klaiber - CFO, ebm-papst Group

Between 1990 and 2025, over 43% of German investments went
into the manufacturing sector, helping to modernize and grow
local industry.
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Dincolo de cifre - cum ajung investitiile la oameni

Beneficiile Insa nu se opresc la companiile mari. Firmele germane colaboreaza cu sute de furnizori romani, transfera know-how,
creeaza locuri de munca si ridica standardele de productie. Acest lucru le ajuta sa creasca, sa invete bune practici si, uneori, sa
ajunga pe piete internationale. De exemplu, toate diviziile Airbus din Romania coopereaza, direct sau indirect, cu peste 200 de
parteneri si achizitioneaza aproximativ 245 de milioane EUR pe an in Romania.

Un alt exemplu este Easy Industry:

»De-a lungul timpului, compania Easy Industry a dezvol-
tat relatii de colaborare solide si de incredere cu parteneri din
Germania, bazate pe profesionalism, transparentd si respect
reciproc. Aceste parteneriate ne-au oferit oportunitatea de a im-
plementa standarde europene ridicate in activitatea noastrd, de
a adopta bune practici din industria germand si de a participa la
proiecte comune de succes.”

loan Predatu - Director executiv

Initiative precum sortimentul TripluRO (3RO) de la Penny,
in care ingredientul principal al produsului este cultivat,
crescut, extras sau fabricat in Roménia, precum si procesat si
ambalat In tard, sprijind producatorii locali si ofera clientilor
un portofoliu sustenabil.

PPl Relatiile economice dintre Romdnia si Germania

Impactul se vede si In comunitati: mai multe venituri la buge-
tul local, investitii in scoli, spitale, drumuri si energie verde.
Ca aceste investitii sd dea cu adevarat roade, nu este suficient
doar capitalul. Este nevoie si de un teren sigur pe care acesta
sa creasca: legi clare, reguli care nu se schimba de la o zi la
alta si institutii in care companiile sd poata avea incredere.
Investitorii vor sd stie cd Romania este un partener serios,
ancorat 1n statul de drept si ferm in directia sa europeana si
euro-atlantica.

Pentru companiile germane, a investi in Roméania inseamna
mai mult decit o decizie de business. Inseamni a construi pe
termen lung, pe baza unor valori comune, pe baza stabilitatii
si a convingerii cd atunci cand Romania reuseste, intreaga
Europa are de castigat.



Beyond numbers - How do investments impact people

But the benefits go far beyond the companies themselves. German companies work closely with hundreds of Romanian suppliers,
sharing know-how, creating local jobs, and raising standards. This cooperation helps Romanian SMEs develop new skills, improve
their operations, and in some cases, even enter new international markets. All Airbus divisions in Romania are for instance
cooperating directly or indirectly with over 200 partners and sourcing approximatively €245 million EUR per year in Romania.

Another example is Easy Industry:

“Over time, our company Easy Industry SRL has devel-
oped solid and trustworthy collaborative relationships with
partners in Germany, based on professionalism, transparency,
and mutual respect. These partnerships have given us the
opportunity to implement high European standards in our work,
adopt best practices from German industry, and participate in
successful joint projects.”

loan Predatu - Executive Director

Initiatives like Penny’s TripleRO (3RO) assortment, where the
main product ingredient is grown, raised, extracted or man-
ufactured in Romania, as well as processed and packaged in
the country support national producers and offer a sustainable
portfolio for the customers.

Communities also feel the impact: increased tax revenues,
revenue for the local budget, investments in schools, hospitals,
roads, and green energy. To ensure investments can unfold
their full impact, clear and reliable framework conditions are
essential. Companies need predictability, transparent rules,
and legal certainty. Just as important is trust - in institutions,
in the rule of law, and in Romania’s long-term vision as part of
the EU and NATO.

German investments in Romania are more than a business de-
cision. It’s about a partnership built on shared values, stability,
and the conviction that Romania’s success is Europe’s success.
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Exporturi catre Germania pe categorii de produse 2024
Exports to Germany by goods category in 2024

EUR 19.042,4 M

Materiale textile si imbracaminte

Textiles and clothing 486’2
Produse chimice
Chemical products 384,0
Produse alimentare, bauturi si tutun 250.6
Prepared foodstuffs, beverages and tobacco 50,
Produse vegetale
\ Vegetable products 245’0
Produse din lemn, exclusiv mobilier 1
\ Wood and articles of wood, excluding furniture 30,6
Inciltdminte, palarii etc
. S Footwear, headgear etc. 95,1
Mil. EUR / EUR millions
Articole din sticla si ceramica
. . . Articles of glass and ceramic 94’2
Masini si aparate, echipamente electrice
Machinery and mechanical appliances; electrical 7.784,5 Hartie si carton
equipment Paper and paperboard 62’3
Vehicule Animale vii si produse animale
Vehicles 5.287,5 Live animals and animal products 48,6
Metale comune si articole din acestea Piele, blana si produse derivate 30.7
Base metals and articles of base metal 1°358’9 Leather, fur and goods derived therefrom >
Materiale plastice si cauciuc Produse minerale
Plastics and rubber 1.105,3 Mineral products 24.6
Instrumente optice, medicale si muzicale Alte bunuri
Optical, musical and medical instruments 1'089’3 Other goods 15’8
Mobila; aparate de iluminat si alte articole similare 38.8 Uleiuri si grasimi animale sau vegetale 10.5
Furniture; lighting fittings and other similar articles 538, Animal or vegetable fats and oils ’
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O relatie comerciala echilibrata cu Germania si competitivitate

internationala pentru Romania

Un comert exterior sanatos, care creste de la an la an, este o baza pe care se construieste dezvoltarea economica a Romaniei si felul
n care aceasta este vazuta in lume. in acest context, Germania nu este doar cel mai important partener comercial al Romaniei, ci
si un aliat de cursa lunga. Este o relatie construita Tn timp, pe incredere, continuitate si pe faptul ca industriile celor doua tari se

completeaza natural.

Cifrele din 2024 confirma aceasta legatura solida: schimburile
comerciale dintre Romania si Germania au depasit 42,5 mili-
arde EUR. Romaénia a exportat bunuri in valoare de 19 miliarde
EUR, iar importurile de bunuri au depasi 23,5 miliarde EUR.
Este un echilibru care arata clar ca firmele romanesti devin tot
mai competitive si tot mai bine integrate in marile lanturi de
productie internationale. Cele mai multe produse roménesti
care ajung in Germania sunt utilaje, componente electrice, ve-
hicule si produse metalice. Sunt domenii unde munca precisa,
calitatea si inovatia conteaza enorm si care s-au dezvoltat, pas
cu pas, prin colaborarea de lunga durata cu industria germana.

»Ca parte a unui grup german lider in industria auto,
DRAXLMAIER Satu Mare dezvoltd componente de ultimd genera-
tie pentru vehicule electrice premium, utilizdnd tehnologii inova-
toare care stabilesc standarde Tn materie de precizie, eficientd si
durabilitate. Angajamentul nostru fatd de excelentd stimuleazd
mobilitatea modernd, sustine tranzitia catre e-mobilitate si con-
solideazad rolul strategic al Romdaniei in industria auto competiti-
vd din Europa.”

Alexandru Ogrin Sabau - director, DRAXLMAIER Satu Mare

Pentru multe companii romanesti, Germania este poarta catre
lume: piesele fabricate aici ajung ulterior pe piete din intreaga
lume, prin retelele globale ale partenerilor germani. Nu in
ultimul rand, aceasta relatie este vitald pentru intreprinderile
mici si mijlocii. Pentru ele parteneriatele stabile, pe termen
lung, fac diferenta dintre supravietuire si crestere. Tocmai de
aceea, cooperarea economicad cu Germania ramane un motor
important pentru competitivitatea si dezvoltarea economiei
romanesti.

»Relatia noastrd cu partenerii din Germania s-a construit
in timp, pe incredere, exigentd profesionald si obiective comune.
Colabordrile pe proiecte complexe ne-au ajutat sd ne moderni-
zdm constant, sd adoptdm tehnologii avansate si sd ne adaptdm
cerintelor unor piete tot mai competitive. Am invatat mult din
aceastd interactiune - atat din punct de vedere tehnic, cat si
organizational - iar acest lucru se vede in produsele pe care le
livrdm astdzi in toatd Europa.”

Mircea Pop - director general adjunct, Comelf

Piata unica europeand ramane unul dintre cele mai impor-
tante avantaje ale Uniunii Europene. Atunci cand barierele co-
merciale sunt reduse, toata lumea are de céstigat: companiile
pot vinde mai usor, iar consumatorii beneficiaza de mai multe
optiuni si preturi mai corecte. Chiar daca unele acorduri, pre-
cum cel cu MERCOSUR, nu sunt inca aplicate, ele arata directia
in care se Indreapta lucrurile si deschid perspective noi pentru
extinderea exporturilor romanesti. In acelasi timp, contextul
global se schimba rapid, iar productia tot mai aproape de casa
devine o prioritate. Lanturile valorice regionale si fabricarea
in interiorul Uniunii Europene castiga teren, iar Romania are
toate atuurile pentru a juca un rol important. Pozitia geografica
favorabild, forta de munca bine pregitita si baza industriala
deja existenta transforma tara intr-un punct de atractie pentru
nearshoring si productia intra-europeanad, mai ales in domenii
precum industria auto si cea electronica.

Pentru ca acest ritm sa fie mentinut, este nevoie de investitii
constante in infrastructura digitald, in solutii moderne de
logistica si in dezvoltarea competentelor oamenilor. Relatia
dintre Germania si Romania depaseste schimbul de bunuri:
cele doua tari produc impreuna valoare, dezvolta lanturi de
aprovizionare competitive si duc aceste produse mult dincolo
de granitele Europei. Iar intr-o lume in schimbare, astfel de
parteneriate sunt mai importante ca niciodata.
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A balanced trade relationship with Germany
and international competitiveness for Romania

A stable and growing external trade sector is a cornerstone of Romania’s economic development and global positioning. Germany,
Romania’s largest trading partner, plays a key role in this dynamic — not only as an economic partner but as a long-standing

collaborator built on mutual trust and industrial complementarity.

In 2024, bilateral trade in goods between the two countries
exceeded €42.5 billion EUR, with exports from Romania to
Germany totaling €19 billion EUR and imports reaching €23.5
billion. This relatively balanced exchange reflects that Romanian
companies are becoming increasingly competitive and better in-
tegrated into major international production chains. Romania’s
top export goods to Germany included machinery, electrical
components, vehicles, and metal products - all sectors that
rely on innovation, precision, and quality developed over
decades of cooperation with German industry.

“As part of a leading German automotive group,
DRAXLMAIER Satu Mare develops state-of-the-art components
for premium electric vehicles, using innovative technologies that
set benchmarks in precision, efficiency, and sustainability. Our
commitment to excellence drives modern mobility, supports the
transition to e-mobility, and reinforces Romania’s strategic role
in Europe’s competitive automotive industry.”

Alexandru Ogrin Sabau - Plant Manager, DRAXLMAIER Satu Mare

For many Romanian companies, Germany is the gateway to
the world: parts manufactured here are subsequently distrib-
uted to markets around the world through the global distribu-
tion networks of their German partners. Last but not least, this
relationship is vital for small and medium-sized enterprises.
For them, stable, long-term partnerships make the difference
between survival and growth. That is why economic coop-
eration with Germany remains an important driver for the
competitiveness and development of the Romanian economy.

“Our relationship with our partners from Germany
has been built over time on trust, professional exigencies, and
common goals. Collaborating on complex projects has helped
us to constantly modernize, adopt advanced technologies, and
adapt to the demands of increasingly competitive markets. We
have learned a lot from this interaction—both technically and
organizationally—and this is reflected in the products we deliver
today throughout Europe.”

Mircea Pop - deputy general director, Comelf

The European Single Market remains one of the European
Union’s most important advantages. When trade barriers
are reduced, everyone wins: companies can sell more
easily, and consumers benefit from more choice and fairer
prices. Although future agreements, such as the one with
MERCOSUR, are not yet in force, they point to new opportu-
nities and open up new prospects for expanding Romanian
exports. At the same time, the global context is changing
rapidly, and production closer to home is becoming a priority.
Regional value chains and manufacturing within the European
Union are gaining ground, and Romania has all the assets to
play an important role. Its favorable geographical position,
well-trained workforce, and existing industrial base make
the country an attractive destination for nearshoring and
intra-European production, especially in sectors such as the
automotive and electronics industries.

Sustaining this momentum requires investment in digital in-
frastructure, logistics, and skills development. Germany and
Romania do not just trade - they co-create value and shape
competitive supply chains that extend far beyond Europe. And
in a changing world, such partnerships matter more than ever.
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De la Satu Mare la Craiova, de la Timisoara la lasi si Constanta -
companiile germane modeleaza viitorul Romaniei

Germania si Romania se aseamana mai mult decat pare la prima vedere. Ambele au economii construite in jurul mai multor centre
regionale de dezvoltare si nu depind de un singur oras care s3 concentreze totul. in Romania, nu doar capitala conteaza: orasele de
marime medie au devenit motoare reale de crestere, inovare si valoare adaugata.

Acest tip de dezvoltare echilibrata se vede direct in viata co-
munitatilor. Atunci cand economia creste si in afara marilor
centre urbane, autoritatile locale pot reinvesti banii din taxe
si impozite in scoli mai bune, transport public modern si
spatii verzi. Rezultatul este aparitia unor orase si comunitati
rurale mai atractive, in care oamenii pot trai bine si pot avea
un viitor. Tot mai multi roméani gasesc locuri de munca bine
platite si calificate aproape de casa, farad a fi nevoiti sa se
mute departe de regiunea lor de origine.

,in noiembrie 2025 am deschis noua noastrd fabricd de
vatd minerald de sticld la Tarndaveni, judetul Mures, demonstrand
Increderea noastrd in Romania si in angajatii nostri. Fabrica re-
prezintd cea mai mare investitie a grupului in Europa Centrald
si de Est.”

Dr. Uwe Knotzer - Managing Partner, grupul Knauf

Acest proiect reflecta viziunea pe termen lung a grupului
Knauf, care sustine inovarea, creeaza locuri de munca si sti-
muleaza cresterea durabild in Romania si in regiune, inclusiv
in Republica Moldova.

Companiile germane joaca un rol important in aceasta po-
veste de zeci de ani, iar prezenta lor se simte in toata tara, nu
doar in Bucuresti. La Miroslava, 1anga Iasi, Mennekes Electric
a devenit un angajator de baza si a contribuit la conturarea
profilului industrial al zonei. La Blaj, investitiile constante
ale Bosch au transformat orasul intr-un centru industrial mo-
dern, orientat spre export. Iar in Craiova, Hengst Filtration a
deschis un centru IT care creeaza locuri de munca digitale
de inalta calificare si consolideaza pozitia orasului ca pol de
inovare 1n tehnologie si servicii.
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Din 2024, Rheinmetall este prezentad in Medias.

»Rheinmetall Automecanica infiinteazd o retea de pro-
ductie concretd, operationald, in Romania, axatd pe fabricarea
vehiculelor de luptd pentru infanterie (IFV) Lynx, munitie de cali-
bru mediu in Medias si productia de pulbere in Victoria. Acestea
sunt programe active, in derulare, dezvoltate impreund cu par-
teneri locali si cu termene clare, care raspund atat cerintelor
Romaniei, cat si ale UE/NATO. Pe mdsurd ce aceste programe se
vor maturiza, ele vor conduce la crearea a mii de locuri de muncd
directe si indirecte Tn domeniul productiei, ingineriei, logisticii si
lantului de aprovizionare extins. Productia eficientd a vehicule-
lor de luptad pentru infanterie, forta de muncd si baza de furnizori
implicate vor contribui in mod semnificativ la dezvoltarea regiu-
nii Transilvania, dar si a Romdniei in ansamblu. Transferul imi-
nent de tehnologie si know-how german cdtre Romdnia va avea
o importantd majord si durabild. Localizarea este mai strdns
legatd de dezvoltarea furnizorilor, formarea fortei de muncad si
industrializarea durabild, decdt de activitati de asamblare pe
termen scurt sau punctuale.”

Rheinmetall Automecanica S.R.L.



From Satu Mare to Craiova, from Timisoara to lasi and Constanta -
German companies are shaping Romania’s future

At first glance, Germany and Romania may appear different, yet both economies are structured around strong regional development
centers rather than a single dominant city. In Romania, medium-sized cities are increasingly becoming powerful drivers of growth,

innovation, and added value, alongside the capital.

This helps the regions of Romania to grow and develop more
evenly. Local authorities, from mayors to county councils,
can reinvest business tax revenues into education, public
transport, and green spaces. As a result, more attractive cities
and rural communities emerge where people can live well and
have a future. More and more Romanians are finding well-
paid, skilled jobs close to home, without having to move far
from their region of origin.

“In November 2025, we opened our new glass mineral
wool factory in Tarndveni, Mures County, demonstrating our trust
and confidence in the country and in our employees. The factory
is the group’s largest investment in Central and Eastern Europe.”

Dr. Uwe Knotzer - Managing Partner, Knauf Group

This project reflects Knauf Group’s long-term vision, support-
ing innovation, creating jobs and driving sustainable growth
in Romania and the region, including Moldova.

German companies have been part of this development across
Romania for decades, with a presence that extends far beyond
Bucharest. One clear example of this regional impact is the
presence of Mennekes Electric in Miroslava, near Iasi, where
the company has become a key local employer and contribu-
tor to the area’s industrial profile. In Blaj, Bosch has steadily
expanded its manufacturing operations, helping transform
the town into a modern industrial center with strong export
capacity. Further south, in Craiova, Hengst Filtration has
established an IT hub that not only creates high-skilled digital
jobs, but also strengthens the city’s positioning as a technology
and service innovation site.

Since 2024, Rheinmetall has been established in Medias
Romania.

“Rheinmetall Automecanica is establishing a concrete,
on-the-ground production network in Romania, focused on
the manufacturing of Lynx Infantry Fighting Vehicles (IFVs),
medium-caliber ammunition in Medias, and powder production
in Victoria. These are active, ongoing programs developed with
local partners and clear timelines, addressing both Romanian
and broader EU/NATO requirements. As these programs mature,
they will lead to the creation of thousands of direct and indirect
jobs across manufacturing, engineering, logistics, and the wider
supply chain.Through the effective production of the Lynx IFV
in Medias, the workforce and supplier base involved will make
a significant contribution to the development not only of the
Transylvania region, but of Romania as a whole. The upcoming
transfer of German technology and know-how to Romania will
be of major, sustained importance. Localization is firmly tied
to supplier development, workforce training, and sustainable
industrialization, rather than short-term or one-off assembly
activities.”

Rheinmetall Automecanica S.R.L.
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Economia germana in Romania in 2024
German Presence in Romania 2024

Companies/Companii
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Numarul companiilor inregistrate cu capital german -
Number of registered companies with German capital Itfov Bucuresti
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Capital Stock (EUR million)

Surse: Oficiul Registrului Comertului din Romania [ONRC], Banca Nationald a Romaniei [BNR]
Sources: Romanian Trade Registry Office [ONRC], Romanian Central Bank [BNR]
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Motor al pietei muncii si dezvoltarii regionale

De la aderarea Romaniei la Uniunea Europeana, companiile germane au devenit un pilon important al transformarii economice a
tarii. Ele nu au adus doar investitii, ci au contribuit activ la schimbarea pietei muncii si la consolidarea relatiei dintre Romania si

Germania.

Astazi, peste 252.000 de oameni lucreazd in companii cu
capital german, ceea ce inseamna mai mult de 5% din totalul
locurilor de munca din economia romaneasca. Cele mai
multe dintre acestea se afla in regiunile din centrul si vestul
tarii, unde investitiile au schimbat profund dinamica locala.
Ele creeaza locuri de munca bine platite si in domenii cu
inalta calificare, investesc in formarea profesionala si spri-
jina invatamantul dual, inspirat din modelul german. Pentru
multi tineri, acest lucru inseamna sansa de a Invata o meserie
cautata si de a avea o cariera stabila in Romania.

Efectele se vad si in economie, la nivel mai larg. Investitiile
germane genereaza locuri de munca directe, cat si indirecte,
cresc nivelul de competente, veniturile si contribuie la mo-
dernizarea infrastructurii economice.

Germania este astazi unul dintre cei mai mari angajatori stra-
ini din Romania, cu peste 10.000 de companii active in dome-
nii variate - de la industria auto si IT, pana la retail, energie
sau servicii financiare. In sectorul auto, nume precum Bosch,
Draxlmaier sau Schaeffler oferd locuri de munca pentru zeci
de mii de oameni. In retail, Kaufland, Lidl si Penny asigura
impreuna peste 32.000 de locuri de munca stabile, in toata
tara.

Aceste companii aduc in Romaénia standarde europene de
munca, tehnologii moderne si perspective reale de dezvoltare
profesionald. Centrele de cercetare si dezvoltare ale Bosch
din Cluj, Timisoara si Iasi colaboreaza strans cu universitatile
locale, contribuind la formarea unor noi generatii de specia-
listi bine pregatiti. Este o investitie nu doar in economie, ci si
in oameni si in viitorul Romaéniei.

»La Bosch, credem cd inovatia autenticd este modelatd
de o colaborare puternicd intre mediul academic si industrie.
Prin integrarea unei arhitecturi Al modulare si a tehnicilor avan-
sate de training, ne implicd in crearea de solutii ADAS ,,Inventate
pentru viatd’, care nu doar imbundtdtesc siguranta si confortul,
ci contribuie activ la formarea viitoarelor generatii de ingineri,
esentiali pentru un viitor tehnologic sustenabil si conectat.
Aceastd sinergie ne permite sa transformam cercetarea in apli-
catii practice, beneficiind de talente exceptionale si de o perspec-
tivd proaspatd asupra provocdrilor tehnologice.”

Dan Lazarescu - director general Robert Bosch SRL si reprezentantul
Grupului Bosch Tn Romania

Judete precum Timis, Brasov, Sibiu, Cluj si Satu Mare s-au
transformat in timp in adevarate centre industriale, iar
investitiile gerwmane au avut un rol decisiv in aceasta evo-
lutie. Fabrici moderne, parcuri industriale si mii de locuri de
munca au schimbat nu doar economia locala, ci si perspecti-
vele oamenilor care traiesc acolo.
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A driving force in employment and regional development

Since Romania’s EU accession, German companies have emerged as a cornerstone of Romania’s economic transformation.
They have not only brought investment, but have also actively contributed to changing the labor market and strengthening the

relationship between Romania and Germany.

Today, more than 252,000 people work in German-owned
companies, which accounts for more than 5% of all jobs in the
Romanian economy. Most of these are located in the central
and western regions of the country, where investments have
profoundly changed the local dynamics. However, the impact
of these companies goes far beyond the production lines.
They create well-paid jobs in highly skilled fields, invest in
vocational training, and support dual education, inspired by
the German model. For many young people, this means the
chance to have a stable career right here in Romania.

Beyond creating direct jobs, German investments drive
broader economic transformation by generating indirect
employment, fostering demand for specialized skills, in-
creasing household incomes, and stimulating infrastructure
modernization.

Germany is today one of Romania’s top foreign employers
through over 10,000 companies active in key sectors like man-
ufacturing industry, IT, energy, commerce, transport, con-
struction and services. In automotive alone, major investors
such as Bosch, Draxlmaier, and Schaeffler collectively employ
tens of thousands of workers, while in retail, Kaufland, Lidl
and Penny provide more than 32,000 stable jobs nationwide.

These companies bring not only capital, but also European
labor standards, cutting-edge technology, and genuine pro-
fessional development opportunities. Research and develop-
ment centers, such as those operated by Infineon or Bosch
in cities like Bucharest, Cluj, Timisoara, and Iasi, collaborate
closely with local universities to train the next generation of
highly skilled engineers and technicians. It is an investment
not only in the economy, but also in people and in Romania’s
future.

“At Bosch, we believe that genuine innovation is shaped
by strong collaboration between academia and industry. By
integrating modular Al architecture and advanced training tech-
niques, we are dedicated to creating ADAS solutions “Invented
for Life” that not only improve safety and comfort, but also
actively contribute to training future generations of engineers
in Romania, who are essential for a sustainable and connected
technological future. This synergy allows us to transform
research into practical applications, benefiting from exceptional
talent and a fresh perspective on technological challenges.”

Dan Lazarescu - CEO of Robert Bosch SRL and representative of the
Bosch Group in Romania

Counties like Timis, Brasov, Sibiu, Bihor, and Satu Mare have
emerged as vibrant industrial hubs, largely due to the pres-
ence of German investment. Modern factories, industrial
parks, and thousands of jobs have changed not only the local
economy, but also the prospects of the people who live there.
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Scena inovarii o
Innovation scene CENTRE DE EXCELENTA SI CERCETARE-
DEZVOLTARE IN SECTORUL PRIVAT

CENTERS OF EXCELLENCE & R&D IN THE PRIVATE
o) SECTOR

SECTORELE CELE MAI PERFORMANTE DUPA VOLUMUL

= B BMW TechWorks H Infineon Technologies
INVESTITIILOR IN 2024

H Bosch B Marquardt
THE BEST PERFORMING SECTORS BY INVESTMENT VOLUME IN 2024 B Continental Automotive B NTT Data
B Finante/Finance: 45% H Deeptech: 6% B Deutsche Bank H SAP
: \;V;ll;)/elng: 10% H Automotive: 5% mDraximaier B Schaeffler
O M Eberspacher M Siemens
B ebm papst B Siemens Energy
H Hella
O
SCENA STARTUP
STARTUP ECOSYSTEM
Startups & Scaleups
100 Business Angels
20 VCs & PEs.
O (o}
INVESTITIILE RAMAN PUTERNICE SI iN 2024 B U RE STl N
INVESTMENTS REMAIN STRONG IN 2024 COMPETENTA PENTRU SECURITATE

CIBERNETICA /
BUCHAREST EUROPEAN CYBERSECURITY
COMPETENCE CENTRE

M FintechOS - 54 mil €

H BibleChat - 12,4 mil €
M dotLumen - 5 mil €

B MOOV Leasing - 5 mil €
M Blindspot - 3,2 mil €

Surse / Sources: AHK Romania & How to Web
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Investitiile in cercetare si dezvoltare (R&D) cresc competitivitatea
pe piata globala atdat pentru Romania, cat si pentru Germania

ntr-o lume care se schimbd rapid, in care globalizarea si inteligenta artificiald devin parte din viata de zi cu zi, cercetarea si
dezvoltarea nu mai sunt un lux, ci o necesitate. Ele stau la baza inovatiei si a cresterii economice, atat pentru Romania, cat si pentru
Germania. Atunci cand companiile si universitatile investesc in R&D, nu creeaza doar tehnologii noi, ci si solutii mai bune pentru

provocarile care apar odata cu noile transformari globale.

Pentru companii, cercetarea inseamna produse si servicii
mai competitive, capabile sd tina pasul pe pietele inter-
nationale. In ultimii ani, companiile germane prezente in
Romania au investit constant in centre de cercetare si dezvol-
tare de inalt nivel. Acestea se bazeaza pe tineri bine pregatiti,
formati in universitatile romanesti, in special in inginerie si
tehnologia informatiei. Munca lor se vede in imbunatatirea
continua a produselor existente, dar si in dezvoltarea unor
instrumente si solutii complet noi.

Orase precum Bucuresti, Brasov, Iasi, Timisoara sau Cluj au
devenit puncte importante pe harta europeana a inovatiei,
gazduind centre de cercetare si dezvoltare ale unor companii
precum Infineon, Continental sau Bosch.

»Pentru Siemens, inovarea este parte integrantd din pro-
iectele noastre si constituie baza relatiilor noastre cu clientii si
partenerii. De asemenea, investim continuu in echipele noastre
de profesionisti, promovdnd expertiza tehnicd de inalt nivel si
capacitdtile solide de gestionare a proiectelor. In plus, centrele
noastre de cercetare si dezvoltare din Brasov, Bucuresti si Cluj-
Napoca incurajeazd echipele profesioniste dedicate dezvoltarii
de solutii hardware, software si de automatizare de ultimd gene-
ratie, care deservesc sectoarele energiei, industriei, mobilitdtii,
sdnatatii si e-business-ului la nivel mondial.”

Daniel Barciuc - CEO Siemens Romania

Centrele de R&D au devenit adevarate motoare de inovare,
care inspira parteneri, atrag delegatii internationale si incu-
rajeaza schimbul de idei cu mediul academic si comunitatile
locale. In acelasi timp, ele creeazi locuri de munci pentru
specialisti de inalta calificare si contribuie la pastrarea talen-
telor de top in Romania. Este o investitie in competitivitate,
dar mai ales In viitor.

»Prezenta de peste 12 ani a DB Global Technology in
Romdania demonstreazd intensitatea colabordrii dintre Romdnia
si Germania. Cu o echipd de 2.000 de profesionisti si rezultate re-
marcabile, acest centru tehnologic consolideazd pozitia Romaniei
ca hub tehnologic, sprijinind Tn acelasi timp si Germania in pro-
cesul de accelerare a inovdrii la nivel global. Este un parteneriat
n care ambele pdrti au de cdstigat - Romania prin dezvoltare si
oportunitati, Germania prin expertizd si performantd.”

Mihnea Chivulescu - Director General DB Global Technology
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Investments in research and development (R&D) make
both Romania and Germany more competitive in the

global market place

In a rapidly globalizing world where digitalisation and artificial intelligence play an increasingly prominent role, Research and
Development (R&D) has become more critical than ever for driving innovation and economic growth. They are the basis for
innovation and economic growth, both for Romania and Germany. When companies and universities invest in R&D, they not only
create new technologies, but also better solutions for the challenges that arise with new global transformations.

For businesses, research means more competitive products
and services that have a greater chance of succeeding in a
global market. German companies in Romania have invested
significantly in the last years in high-quality research & devel-
opment activities. Building on high-skilled talent that emerges
from Romanian universities, particularly in Engineering and
IT, these centers play a crucial role in improving products and
services and developing new and improved too Is.

With research and development centers of Infineon, in
Bucharest, Brasov and Iasi, of Continental in Timisoara and
Bosch’s Engineering Center in Bosch’s Engineering Center in
Cluj, Romanian, Siemens in Bucharest and Cluj, cities are at
the forefront of brilliance and continuous improvement.

“For Siemens, innovation is already an integral part of
all our projects and forms the basis of our relationships with
clients and partners. We also make continuous investments in our
professional teams, fostering their high-level technical expertise
and strong project management capabilities. In addition, our
R&D hubs in Brasov, Bucharest, and Cluj-Napoca encourage
professional teams dedicated to developing cutting-edge hard-
ware, software, and automation solutions that serve the energy,
industry, mobility, healthcare, and e-business sectors worldwide.
Siemens Romania deeply values its enduring partnership with
AHK, a collaboration that consistently strengthens our shared
commitment to fostering innovation and advancing the impactful
role of Al in shaping the future.”

Daniel Barciuc - CEO Siemens Romania

These centers have become true drivers of innovation, in-
spiring partners, attracting international delegations, and
encouraging the exchange of ideas with academia and local
communities. At the same time, they create jobs for highly
skilled professionals and help retain top talent in Romania.
It is an investment in competitiveness, but above all in the
future.

“DB Global Technology’s presence in Romania for over 12
years demonstrates the strength of the collaboration between
Romania and Germany. With a team of 2,000 professionals and
remarkable results, this technology center not only consolidates
Romania’s position as a technological hub, but also supports
Germany in accelerating innovation globally. It is a partnership
in which both sides win - Romania through development and
opportunities, Germany through expertise and performance.”

Mihnea Chivulescu - General Manager of DB Global Technology
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Companiile germane conecteaza industria cu mediul academic si
contribuie la excelenta in cercetare si aplicarea acesteia in Romania

Inovatia apare acolo unde teoria se intalneste cu practica. Atunci cand universitatile si companiile lucreaza impreuna, cunostintele
academice capata forma concreta, iar ideile ajung sa se transforme in solutii reale, cu impact direct asupra economiei si societatii.

Companiile germane investesc de ani buni in programe
academice, parteneriate universitare si in dezvoltarea in-
vatimantului dual. In special in domenii precum ingineria
si IT-ul, colaborarea dintre mediul academic si industrie le
ofera studentilor acces la tehnologie moderna, experienta
practica si perspective clare de cariera inca din timpul stu-
diilor. In acelasi timp, universititile cAstigd parteneri care
sustin cercetarea aplicata si inovarea. Aceste parteneriate pe
termen lung creeaza un cadru favorabil pentru excelenta in
cercetare: deschid accesul la finantari, stimuleaza proiecte
comune si duc la dezvoltarea de produse si solutii noi, adap-
tate nevoilor reale ale pietei. Nu intAmplator, astfel de colabo-
rari sunt tot mai atractive nu doar pentru studentii romani, ci
si pentru cei din strdinatate.

»Colabordm cu universitati pentru a dezvolta cercetarea
si dezvoltarea in domeniul tehnologiei de varf in Romdnia. Cu o
activitate de peste doud decenii, Infineon Technologies a devenit
una dintre cele mai puternice companii de cercetare si dezvoltare
din Romdnia. Incd de la inceput, universitdtile locale au jucat un
rol determinant in povestea noastrd de succes, atdt in proiectele
comune de cercetare si dezvoltare, cdt si in dezvoltarea compe-
tentelor avansate necesare pentru dezvoltarea cipurilor semi-
conductoare. Prin aceastd colaborare abordam teme cruciale
pentru dezvoltarea unei industrii de succes in competitia globald
de inaltd tehnologie. impreund extindem ecosistemul local de
inovare in domeniul strategic al cipurilor semiconductoare si ac-
tiondm ca un motor principal pentru cercetare si dezvoltare, un
factor esential pentru cresterea economicd viitoare a Romdniei.”
Giinter Krasser - director general si vicepresedinte Infineon
Technologies Romania
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Faptul ca multe companii germane sunt prezente in Roméania
de peste doud sau chiar trei decenii a permis acestor relatii
sa creasca natural, bazdndu-se pe stabilitate si incredere
reciproca. In timp, parteneriatele au devenit tot mai mature
si mai ambitioase, facilitind inclusiv accesul la programe de
finantare europene de mare anvergura.

»Pentru AUMOVIO Romania, parteneriatele strategice re-
prezintd un pilon esential al dezvoltdrii unei industrii durabile si
al viitorului mobilitdtii. Colabordrile stranse pe care le avem de
peste 25 de ani cu universitdtile si autoritdtile din tard demon-
streazd angajamentul nostru pentru educatie, cercetare si pro-
gres. La acestea se adaugd implicarea comund in parteneriate
public-private si finantdri (de ex. Horizon, Erasmus, IPCEI MC/
CT, UEFISCDI, modul 7 productie in Sibiu, etc.), care joacd un rol
decisiv in consolidarea pozitiondrii Romdniei ca hub de inovatie
si competitivitate europeand.”

Dr. Liviu Balan - Head of Country, AUMOVIO Romania

Aceste exemple arata cum legatura dintre industrie si mediul
academic nu numai ca sustine educatia si cercetarea, ci
contribuie in mod direct la pozitionarea Romaniei ca actor
relevant in ecosistemul european al inovarii.



German companies bridge the gap between industry and academia
and contribute to excellence in research and application in Romania

Innovation is most often the result of a strong collaboration between academia and industry. When universities and companies
work together, academic knowledge takes concrete form and ideas are transformed into real solutions with a direct impact on the

economy and society.

German companies have been investing for years in academic
programs and fostering dual education in Romania. Especially
in fields such as engineering and IT, collaboration between
academia and industry gives students access to modern tech-
nology, practical experience, and clear career prospects while
still in school. At the same time, universities gain partners who
support applied research and innovation. These long-term
partnerships create a favorable environment for excellence
in research: they open up access to funding, stimulate joint
projects, and lead to the development of new products and
solutions tailored to real market needs. It is no coincidence
that such collaborations are increasingly attractive not only to
Romanian students, but also to those from abroad.

“We partner with universities to grow high-tech R&D in
Romania. With more than two decades of activity in the country,
Infineon Technologies has become one of the strongest R&D
companies in Romania. From the start, local universities have
played a determining role in our success story, both in joint
R&D projects and growing advanced skills required to develop
semiconductor chips. With this collaboration we tackle topics
crucial for developing an industry that is successful in the global
high-tech competition. Together we expand the local innovation
ecosystem in the strategic area of semiconductor chips and act
as a main driver for R&D, an essential enabler future economic
growth in Romania.”

Giinter Krasser - Managing Director and Vice President,
Infineon Technologies Romania

Since a high number of German companies has been devel-
oping their footprint in Romania over the last 20 to 30 years,
these partnerships were able to grow and evolve over time
while providing stability and mutual trust. These partner-
ships also help to access increasing funding opportunities at
European level.

“For AUMOVIO Romania, strategic partnerships represent
an essential pillar for the development of a sustainable industry
and the future of mobility. Our close collaboration for over 25
years with universities and authorities across the country proves
our commitment to education, research, and progress. Alongside
these, our joint involvement in public-private partnerships and
fundings (for e.g., Horizon, Erasmus, IPCEI MC/CT, UEFISCDI,
production module 7 in Sibiu, etc.), play a key role in strength-
ening Romania’s position as hub of innovation and European
competitiveness.”

Dr. Liviu Balan - Head of Country, AUMOVIO Romania

These examples show how the link between industry and
academia not only supports education and research, but also
contributes directly to positioning Romania as a relevant
player in the European innovation ecosystem.
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Sosiri ale turistilor straini, dupa tara de rezidenta in anul 2024
International tourist arrivals by country of residence in 2024

Germania / Germany

Italia / Italy

Israel / Israel

S.U.A. / United States

Regatul Unit / United Kingdom
Spania / Spain

Ungaria / Hungary

Franta / France

Ucraina / Ukraine

Polonia / Poland

Republica Moldova / Republic of Moldova
Bulgaria / Bulgaria

Turcia / Turkey

Tarile de Jos / Netherlands
Grecia / Greece

Austria / Austria

Belgia / Belgium

China / China

Serbia / Serbia

Elvetia / Switzerland
Republica Ceha / Czech Republic
Canada / Canada

Suedia / Sweden

Irlanda / Ireland

Slovacia / Slovakia

Portugalia / Portugal
Danemarca / Denmark
Norvegia / Norway

Australia / Australia

India / India

Federatia Rusa / Russian Federation
Croatia / Croatia

Slovenia / Slovenia

Cipru / Cyprus

Albania / Albania

Alte tari / Other countries

Total: 2.384.864
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Surse: Institutul National de Statisticd, Statista / Sources: National Institute of Statistics Romania, Statista
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Turismul sprijina afacerile locale si cresterea durabila in Romania

Turismul a devenit un pilon tot mai important al economiei Romaniei, ajungand sa contribuie cu aproape 5% la PIB n 2024. Odata
cu aceasta crestere, turistii straini joaca un rol din ce in ce mai important, iar dintre ei, vizitatorii din Germania se remarca in mod

special.

Cu peste 240.000 de turisti germani sositi in Roménia Intr-un
singur an, acestia formeaza cel mai numeros grup de turisti
straini din tara. Felul in care calatoresc turistii germani aduce
beneficii multor regiuni din Romania, nu doar marilor des-
tinatii cunoscute. Ei sunt interesati de experiente autentice
si de un turism responsabil, care respecta natura si comu-
nitatile locale. Acest lucru se vede clar, de exemplu, in Delta
Dunarii, unde aproape o treime dintre vizitatori au fost turisti
germani, atrasi de peisaje, biodiversitate si oportunitatile
de observare a pasarilor. Muntii Carpati reprezinta o alta
destinatie preferatd. Multi turisti germani aleg drumetiile si
traseele de trekking, iar turismul activ castiga tot mai mult
teren. De asemenea, ciclismul este extrem de popular: pe
traseul de-a lungul Dunarii, turistii germani au fost, intr-un
singur an, cel mai numeros grup de cicloturisti, cu aproxima-
tiv 40.000 de vizitatori.

»Tendintele generale in turism din perspectiva germand
sunt foarte favorabile Roméniei: distante mai scurte, accent
puternic pe naturd si culturd autenticd, precum si orientarea
catre grupuri mai mici sunt caracteristicile cautate in calatorii,
iar Romdnia are toate ingredientele necesare pentru a deveni o
destinatie de top in ecoturismul european. Acum este important
ca Romdnia sd imbundtdteascd in continuare ofertele cu parcuri
nationale bine gestionate, oferte legate de naturd si investitii
in experiente autentice de calitate in zonele rurale din jurul
Muntilor Carpati.”

Barbara & Christoph Promberger - Foundation Conservation
Carpathia

Interesant este ca turistii germani evitd, in mare parte, zonele
foarte aglomerate, precum litoralul Mirii Negre. In schimb,
prefera regiuni cu o identitate culturala si istorica puternica,
cum sunt Transilvania, Maramuresul sau Bucovina. Aceasta
preferinta ajuta la raspandirea turismului in intreaga tara si
la sustinerea economiilor locale, contribuind la o dezvoltare
mai echilibrata si mai durabild a Romaniei.

Hluristii germani se numdrd printre cei mai importanti
vizitatori strdini, iar impactul lor este vizibil mai ales in judetul
Brasov, dar si in intreaga Transilvanie. In primele opt luni ale
anului 2025, ei au reprezentat cel mai mare grup de turisti strdini
din aceastd regiune. Interesul lor depdseste cu mult patrimoniul
cultural: multi descoperd Romdania prin turism activ si bazat pe
naturd. Dincolo de impactul economic si cultural direct, vizitato-
rii germani au devenit adevdrati ambasadori ai celor mai atracti-
ve destinatii din Romdnia. Datoritd lor Roménia s-a transformat
in ultimii ani dintr-un secret cunoscut doar de cunoscadtori intr-o
destinatie turistica foarte cdutatd.”

Christian Macedonschi - Smart City Bras ov

Turismul activ si bazat pe natura se reflecta si in popularita-
tea internationala crescanda a Via Transilvanica, traseul de
drumetii pe distante lungi din Romaénia.

»Din totalul turistilor care au parcurs bucdti din Via
Transilvanica, aproximativ 12% sunt din strdindtate, iar dintre
acestia o parte semnificativd sunt germani. Din calculele noas-
tre aproximativ 8% dintre cei care au finalizat integral traseul
pdnd in acest moment provin din Germania. Printre ambasadorii
traseului se numdrd si Christine Thiirmer - prima femeie care a
parcurs singurd integral Via Transilvanica. Ea este cunoscutd la
nivel international pentru cei 65.000 de kilometri realizati la pas
pe poteci de lungd distantd din intreaga lume.”

Anna Székely - Vicepresedinte Asociatia Tasuleasa Social
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Tourism from Germany supports local businesses and sustainable

growth in Romania

Tourism is playing an increasingly important role in Romania’s economy, accounting for almost five percent of GDP in 2024. With this
increase, foreign tourists are playing an increasingly important role, and among them, visitors from Germany stand out in particular.

With over 240,000 German tourists arriving in Romania in a
single year, they form the largest group of foreign tourists in
the country. The way German tourists travel benefits many re-
gions in Romania, not just the major well-known destinations.
They are interested in authentic experiences and responsible
tourism that respects nature and local communities. This is
clearly, for example, in the Danube Delta, where almost a third
of visitors were German tourists, attracted by the landscapes,
biodiversity, and birdwatching opportunities.

The Carpathian Mountains are another popular destination.
Many German tourists choose hiking and trekking trails, and
active tourism is gaining ground. Cycling is also extremely
popular: on the route along the Danube, German tourists
were the largest group of cyclists in a single year, with approx-
imately 40,000 visitors.

“General tourism trends from a German perspective
speak a lot for Romania: Shorter distances, high focus on nature
and authentic culture, and a focus on smaller groups are what
is sought in travel, and Romania has all the ingredients to
become a top-destination in European eco-tourism. It is now
important, that Romania further enhances the offers with well
managed National Parks, nature related offers, and investments
into authentic quality experiences in the rural areas around the
Carpathian Mountains.”

Barbara & Christoph Promberger - Foundation Conservation
Carpathia

Interestingly, German tourists largely avoid very crowded
areas, such as the Black Sea coast. Instead, they prefer re-
gions with a strong cultural and historical identity, such as
Transylvania, Maramures, or Bucovina. This preference helps
spread tourism throughout the country and support local
economies, contributing to a more balanced and sustainable
development of Romania.

“German tourists are among the most important interna-
tional visitors to Romania, and their impact is particularly visible
in Brasov County and throughout Transylvania. In the first eight
months of 2025, they represented the largest group of foreign
tourists in our region. Their interest goes far beyond cultural
heritage: many of them are discovering Romania through active
and nature-based tourism. Beyond their direct economic and
cultural impact, German visitors have also become real ambassa-
dors for Romania’s most attractive destinations. Thanks to them,
Romania has in recent years transformed from an insider’s secret
for connoisseurs into a sought-after travel destination.”

Cristian Macedonschi - Smart City Brasov

Active and nature-based tourism is also reflected in the grow-
ing international popularity of Via Transilvanica, Romania’s
long-distance hiking trail.

“Of all hikers who have walked sections of Via
Transilvanica, approximately 12% come from abroad, and a sig-
nificant share of them are German. According to our data, around
8% of those who have completed the entire Via Transilvanica
route so far are from Germany. Among the trail’s ambassadors is
Christine Thiirmer, the first woman to complete Via Transilvanica
solo. She is internationally known for having walked over 65,000
kilometers on long-distance trails around the world.”

Anna Székely - Vicepresedinte Asociatia Tasuleasa Social

Romanian - German Economic Relations %3




Companiile germane se implica in viitorul Romaniei

Companiile germane nu sunt actori ,,din exterior”, ci fac parte din viata economica a Romaniei. Ele contribuie direct la valoarea
creata Tn Romania, aduc tehnologie moderna si sunt contribuabili responsabili, care sustin in mod constant bugetul public.

Numai in 2024, firmele cu capital german au platit aproape 6
miliarde EUR sub forma de taxe directe, precum impozite pe
venit si contributii sociale. Acesti bani nu ramén in statistici. Ei
se intorc 1n societate sub forma investitiilor publice si a servi-
ciilor de care depindem cu totii: drumuri si autostrazi, spitale,
scoli sau salariile celor care lucreaza in sectorul public - pro-
fesori, politisti, medici sau angajati ai administratiilor locale.
Ca exemplu concret, impozitele directe platite de companiile
germane ar putea acoperi costurile unei autostrazi importante,
cum ar fi A7 Ploiesti-Pascani, iar contributia lor anuala depa-
seste chiar sumele atrase prin Planul National de Redresare si
Rezilienta.

In multe judete din Roméania, companiile germane se nu-
mara printre cei mai mari contribuabili privati. Prin taxele
platite, ele ofera autoritatilor locale stabilitate financiara si
mai multa libertate de a investi in dezvoltarea comunitatilor.
Responsabilitatea acestor companii nu se opreste insa la
cifre. Antreprenorii germani stiu ca o economie sanatoasa
pe termen lung are nevoie de o societate civila activa si inclu-
ziva. De aceea multe dintre aceste companii sustin initiative
sociale, proiecte educationale si programe de incluziune,
contribuind la coeziunea comunitatilor in care activeaza.

Un exemplu este Kaufland, care investeste constant in forma-
rea profesionald duala si in programe de incluziune, oferind
sanse reale de dezvoltare pentru tineri si pentru grupuri vul-
nerabile. Astfel de initiative arata ca responsabilitatea fatd de
viitorul Romaniei inseamna mai mult decat succes economic:
inseamna implicare, parteneriat si grija fatd de oameni.

Yl  Relatiile economice dintre Romdnia si Germania

»La Kaufland, suntem profund constienti de responsabili-
tatea pe care o companie o are fatd de clientii, angajatii, parte-
nerii sdi si fatd de societate, in ansamblu. De aceea, implicarea
noastrd in proiecte sociale si de mediu face parte din strategia
noastrd pe termen lung. Unul dintre cele mai clare exemple ca
impactul social si impactul comercial pot creste impreund este
programul A.C.C.E.S., dedicat integrdrii persoanelor cu diza-
bilitati in cadrul companiei noastre, dar si, mai larg, pe piata
muncii. Lansat in 2019, A.C.C.E.S a devenit un exemplu de bund
practica atat la nivel national, cét si international. De-a lungul
anilor, a sprijinit peste 500 de colegi cu dizabilitati sd se aldture
echipelor din toatd tara si a primit numeroase premii care recu-
nosc valoarea si necesitatea unei astfel de initiative.”

Estera Anghelescu - Recruiting & Employer Branding Director,
Kaufland Romania

»Continental Anvelope Romania este unul dintre cei mai
mari investitori industriali strdini din Romania, marcand in 2025
un sfert de secol de la inceputul productiei. In cei 25 de ani de
activitate, fabrica de anvelope a devenit una dintre cele mai
moderne din reteaua globald Continental, iar 80 de milioane de
autoturisme din intreaga lume au fost echipate cu anvelope pro-
duse la Timisoara. Cu investitii de peste 700 de milioane de euro
si prin implementarea celor mai noi tehnologii in automatizare,
sustenabilitate si dezvoltare de produse, fabrica a evoluat con-
stant, devenind un reper in industria din Roménia. In 2025, am
inaugurat si HUB-ul nostru regional de servicii EMEA, cu compe-
tente In domenii precum Finante, IT, Resurse Umane si Achizitii,
unde specialisti cu inaltd expertizd oferd suport pentru procese
la nivel international. Contribuim in Romdnia, in medie, cu peste
50 de milioane de euro anual in taxe directe si am construit par-
teneriate solide cu scoli si universitdti din Timisoara. In acelasi
timp, am dezvoltat centre proprii de training si programe dedi-
cate dezvoltdrii oamenilor si leadershipului.,

Serban Nicolescu - General Manager, Continental Tires



German companies take responsibility for Romania’s future

German companies are an integral part of the Romanian economy. They make a substantial contribution to national value creation
and actively support the country’s development through the facilitation of technology transfer. They are responsible taxpayers, and
their contributions play an important role in ensuring consistent state budget income.

Only in 2024 German companies paid almost €6 billion EUR
worth direct taxes - including income taxes and social contri-
butions. These contributions play an important in financing
infrastructure investments in roads and hospitals as well
salaries of state employees such as teachers, police officers
and town halls representatives. (Direct) taxes by German
companies could for instance cover the budget of the highway
A7 Ploiesti-Pascani. And their contributions have been more
important than the yearly influx in investments and funds that
Romania received so far through the National Recovery and
Resilience Plan.

In many counties in Romania, German companies are the
largest private taxpayers and provide important funding and
create a scope for action for local authorities. But their respon-
sibility does not stop at figures. German entrepreneurs know
that a healthy economy in the long term needs an active and
inclusive civil society. That is why many of these companies
support social initiatives, educational projects, and inclusion
programs, contributing to the cohesion of the communities in
which they operate.

One example is Kaufland, which constantly invests in dual
vocational training and inclusion programs, offering real
development opportunities for young people and vulnerable
groups. Such initiatives show that responsibility for Romania’s
future means more than economic success: it means involve-
ment, partnership, and care for people.

“At Kaufland, we are deeply aware of the responsibility
a company holds toward its customers, employees, partners,
and society as a whole. This is why our involvement in social and
environmental projects is part of our long-term strategy. One of
the clearest examples that social impact and business impact can
grow together is the A.C.C.E.S. program, dedicated to integrating
people with disabilities within our company and, more broadly,
on the labor market. Launched in 2019, ACCES has become a best
practice both nationally and internationally. Over the years, it
has supported more than 500 colleagues with disabilities in join-
ing teams across the country and has received numerous awards
that recognize the value and necessity of such an initiative.”

Estera Anghelescu - Recruiting & Employer Branding Director,
Kaufland Romania

“Continental Tires Romania is one of the biggest foreign
industrial investors in Romania, marking in 2025 a quarter of a
century since the beginning of production. In 25 years the tire
plant became one of the most modern in Continental’s global
network and 80 million cars around the world were equipped
with tires produced in Timisoara! With investment of over 700
million euros, implementing last generation technologies in
automation, sustainability and products, the plant has evolved
steadily becoming a benchmark in the Romanian industry. In
2025 we also inaugurated our EMEA Shared Service HUB with
competence in fields as Finance, IT, HR or Purchasing, and people
with high expertise offering support around the world. We are
contributing in Romania with over 50 million EUR in direct taxes
yearly average. We have built partnerships with schools and
universities in Timisoara and developed our own training centers,
creating programs for people development and leadership.”

Serban Nicolescu - General Manager, Continental Tires
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Cursanti pe domenii de invatamant
inscrisi in primul an scolar (clasa a I1X-a) 2024-2025

Apprentices by teaching area
enrolled in the first school year (9th grade) 2024-2025

Total

34.965

20,57%
34,74%
M Mecanica / Mechanics: 12.148 Agricultura / Agriculture: 1.541 B Industria chimics
Turism si sectorul alimetar Constructii, instalatii si lucrari publice Chemical engineering: 190
Tourism and Food sector: 7.193 Construction and facility building: 1.266 B Silvicultur3 / Forestry Industry: 136
M Inginerie electrica / Electrical engineering: 2.203 Electromecani_cé B Tehnica de imprimare
B Comert [ Commerce: 2.128 Electromechanics: 1.113 Printing techniques: 69
M Estetic3 si igien3 Fabricarea produselor din lemn B Materiale de constructii
Aestethics and cosmetics: 2.019 Wood products industry: 907 CoTRuETen mEarils 515
Industria textils si a pielariei M Electronic, automatizare B Teologie/ Theology: 12
Textile and leather industry: 1.878 Electronics and automatisation: 493

M Industria alimentara / Food industry: 1.644

Sursa: Centrul National pentru Dezvoltarea Educatiei Profesionale si Tehnice [CNDIPT]
Source: National Centre for the Development of Vocational and Technical Education [CNDIPT]

Relatiile economice dintre Romdnia si Germania




Personalul calificat este esential,

iar invatamantul profesional dual este cheia succesului

Tn Romania, la fel ca in multe alte t3ri europene, lipsa de personal calificat se simte in aproape toate domeniile - industrie,
constructii, IT si servicii. Tinerii nu sunt atrasi de profesiile tehnice, programele scolare sunt depasite, iar practica lipseste.
Absolventii nu au competentele cerute de companii. La toate acestea se adauga emigrarea si schimbarile demografice: tot mai putini

tineri si o populatie Tmbatranita.

In acest context companiile se lupta sa giseascd si sd pastreze
angajati calificati. O solutie dovedita este invatdmantul profe-
sional dual, dupa modelul german: teoria din scoald imbinata
cu practica in companie. Avantajele sunt clare: firmele isi for-
meaza specialistii conform nevoilor lor, tinerii se integreaza
devreme, iar absolventii sunt pregatiti pentru job. Perioadele
de acomodare se reduc, motivatia creste, iar ideile noi vin din
partea tinerilor. IMM-urile devin mai atractive, iar oamenii
au sanse mai mari sa ramana in regiunea lor.

Elevii apreciazd faptul cd acest sistem le garanteazd un
loc de muncad imediat dupd scoald. Dupd practica facutd in clasa
10-a la un magazin din lasi, Alexia, elevd in cadrul proiectului
Scoala de Carte si Meserii, coordonat de AHK Romania, aldturi de
Hornbach, Metro, Lidl, Penny, Selgros si dm, a fost foarte multu-
mitd: ,La practicd totul este ok, suntem la specializarea comerci-
ant vanzdtor. Este o meserie pldcutd din punctul meu de vedere.”

Cresterea competentelor profesionale ajutd si la reducerea
somajului in rdndul tinerilor, care anul trecut a fost cel mai
mare din UE (26,3%). In comparatie, Germania si alte state cu
sisteme duale bine dezvoltate au cele mai scazute niveluri de
somaj. Este asadar un avantaj pentru toti: companii, societate
si tineri. In anul scolar 2024-2025, aproximativ 35.000 de elevi
erau inscrisi in diverse domenii de formare profesionald,
cei mai multi optand pentru mecanica si turism/servicii
alimentare.

incepdnd din 2012 Scoala Profesionald Germand
Kronstadt (SPGK) oferd o formare profesionald de Tnaltd calitate
in limba romand, bazatd pe sistemul dual german de educatie,
recunoscut pentru eficienta sa. La SPGK elevii sunt pregadtiti
pentru unele dintre cele mai cdutate meserii tehnice, in cola-
borare cu companii de top din Brasov si din Romdnia - precum
Airbus Aerostructures, Armaturenfabrik Franz Schneider, Caditec
Automation, Drdxlmaier Sisteme Tehnice, Elmas, Hutchinson,
Kronospan  Trading, Lingemann  Beschaffungssysteme,
Joysonquin Automotive Systems Romania, Matikon Trim, Mepro
Sisteme, Preh Romania, Schaeffler Romdnia si Stabilus Romania.
Acest model asigurd tinerilor dobdndirea unor calificdri relevan-
te, perspective de carierd atractive si sanse reale de angajare pe
termen lung, in timp ce companiile partenere beneficiazd de un
flux constant de specialisti bine pregadtiti, care pot fi integrati
productiv incd din prima zi.“
Camelia-Antonia Engel - Presedinte, DWK Fit for Future

AHK Romania sprijind activ companiile de mai multi ani:
ofera consultantd pentru programele de formare, asigura
calitatea si certificarea, instruieste formatori, mediaza intre
scoli si companii si organizeaza retele, evenimente si proiecte
precum Scoala de Carte si Meserii, un program dual in dome-
niul retail.
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Qualified personnel is essential,

and dual vocational education is key

In Romania, as in many European countries, there is a widespread shortage of skilled workers across almost all sectors - industry,
construction, IT, and services. Young people are not attracted to technical professions, school curricula are outdated, and practical
training is lacking. Graduates do not have the skills required by companies. Added to this are emigration and demographic changes

(fewer young people and an aging population).

This makes it increasingly difficult for companies to find and
retain qualified employees in the long term. A proven solution
is the dual vocational training system, known from Germany:
theory at vocational school is combined with practical expe-
rience in a company. The advantages are clear: companies
can train skilled workers specifically according to their needs,
young talent is bound to the company early, graduates are
better prepared for professional work, onboarding times are
shortened, and the motivation and loyalty of trainees increase.
Young talents also bring fresh ideas, SMEs become more at-
tractive as employers, and skilled workers are more likely to
stay in their region.

Students are particularly attracted by the fact that dual
education guarantees them a job immediately after graduation.
Following her 10th-grade internship at a store in lasi, Alexia, a
participant in the Scoala de Carte si Meserii, project run by AHK
Romania together with Hornbach, Metro, Lidl, Penny, Selgros,
and dm drogerie markt, expressed her satisfaction: “Everything
went really well during the internship. We are learning about
sales, and | think it’s a great job.”

Improving the professional skills of young people and ensuring
a smooth transition from school to work also contributes to re-
ducing youth unemployment, which last year reached its highest
level in the European Union in Romania (26.3%). In compari-
son, Germany and other Member States that offer examples of
successfully developed dual vocational training systems have
the lowest youth unemployment rates in the European Union.
This creates an advantageous situation for companies, society,
and young people alike. In the 2024-2025 school year, around
35,000 trainees were enrolled in various vocational fields, with
most showing interest in mechanics and tourism/food services.

Since 2012, the Kronstadt German Vocational School
(SPGK) has been offering high-qualityvocational education in
Romanian, based on the proven German dual education system.
At SPGK, pupils are trained for some of the most sought-after
technical professions by leading companies in Brasov and
Romania - such as Airbus Aerostructures, Armaturenfabrik
Franz Schneider, Caditec Automation, DrixIlmaier Sisteme
Tehnice, Elmas, Hutchinson, Kronospan Trading, Lingemann
Beschaffungssysteme Preh Romania, Joysonquin Automotive
Systems Romania, Mepro Sisteme, Matikon Trim, Schaeffler
Romania and Stabilus Romania.

This model ensures that young people gain relevant qualifica-
tions, attractive career prospects and long-term employability,
while partner companies benefit from a reliable pipeline of
well-trained specialists who can be productively integrated from
day one.”

Camelia-Antonia Engel - President, DWK Fit for Future

The AHK Romania has been actively supporting companies
for years: it advises on training programs, ensures quality and
certification, trains instructors, mediates between schools and
companies, and organizes networks, events, and projects such
as Scoala de Carte si Meserii, a dual program in retail.
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